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August 14, 2020
MAIP x Digitas Hackathon 



We are

Sugar and Spice
No meal is complete without a little bit of flavor, and let’s 
be honest; salt and pepper just don’t cut it—never have! 

Our mission is to bring creative, out-of-the-box solutions 
to the dinner table when everything else is

too bland to remember.

We’re the flavor explosion you’ve been craving.
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HALLE NURSE ZARIYA SQUIRES CIARA REED DEVIN ROUX DEVIN BOOKER SHRAVYA ARRA MIRIAM CHOI

SABRINA DARIAS CHARLIE GARCIA NICOLE PUNG FRANCISCO VERA KAYLA GAMBLE NTHABI KAMALA SAMARA DOWE

Account Management Account Management Art Direction Art Direction Comms Planning Copywriting Design

Media Planning +  
Buying

Project Management Public Relations Public Relations Strategy StrategyMedia Planning +  
Buying
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THE SPICE RACK
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The Ask

Create something that is meaningful that can help humans 
navigate the “new normal.” 



The State of the World 

2020 is just an impossible year. There are 
countless issues surfacing such as 
immigration policies, racial injustice, 
climate change, gun violence laws and 
more. Amongst all of these issues, there’s 
endless false information circulating so 
easily and quickly which hinders social 
growth in our world. 

We need change and people are ready to 
advocate for that change.
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The Loudest Voices of Change
While these complex issues are relevant to everyone, Gen Z and millenials 
notoriously act on and advocate for big systemic change more than other 
generations. They are the most passionate and empathetic, and likely to be at 
the forefront of huge movements.

But which causes do they care about? Honestly, you can find at least one 
person advocating for every single cause, no matter how big or small.
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In this era of growing advocacy, young activists need 
an efficient way to filter reliable information from all 

the fake news.



The Search for Authenticity 

of Americans trust the media "a great deal" 
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13% 
Growing up in the social media 
age, young people know 
authenticity when they see it.

They have strong filters for 
inauthentic or irrelevant info.

https://www.forbes.com/sites/gregpetro/2018/10/14/gen-z-new-gender-norms-fake-news-frugality-and-the-rise-of-retails-next-power-generation/
https://news.gallup.com/poll/267047/americans-trust-mass-media-edges-down.aspx

https://www.forbes.com/sites/gregpetro/2018/10/14/gen-z-new-gender-norms-fake-news-frugality-and-the-rise-of-retails-next-power-generation/#4141cb197382
https://news.gallup.com/poll/267047/americans-trust-mass-media-edges-down.aspx


How They Consume Their News
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91%
of Gen Z uses social media channels 

to learn about and participate in 
issues they care about

69%
of millennials and Gen Z use 

smartphones as their main device for 
accessing news 

https://www.conecomm.com/research-blog/cone-gen-z-purpose-stu
http://www.digitalnewsreport.org/survey/2019/how-younger-generations-consume-news-differently/ 
https://www.adsmurai.com/en/articles/how-millenials-and-generation-z-connect-to-politics

In an age of global socio-political movements, Gen Z and millennials are using 
digital media to accelerate activism and social change.

https://www.conecomm.com/research-blog/cone-gen-z-purpose-study
http://www.digitalnewsreport.org/survey/2019/how-younger-generations-consume-news-differently/
https://www.adsmurai.com/en/articles/how-millenials-and-generation-z-connect-to-politics
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Cultural Truth

There’s always turmoil in the 
world that people want to 

address. The spread of false 
information has hindered our 

ability to wholeheartedly 
support the causes we care 

about.

Consumer Truth

Young people are 
passionate about social 

issues. They aren’t only just 
aware of them —they also 

want to be the change.

How do we combat the spread of misinformation so that everyone 
has reliable resources to be that change?



stillchanging.org
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Introducing to you...

There are no more excuses to be unaware.



What Does it Mean to be “Still Changing”?
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Advocacy is a continuous process of learning, 
unlearning, and relearning. As people further 
self-educate, they experience changes in their 
approaches to supporting social movements. 
It’s natural. Everyday, we are still changing 
and becoming better advocates for ourselves 
and others. 

And stillchanging.org is...still changing.

The overlapping Cs of our logo symbolizes 
our commitment to keeping up with change 
in the world and with our audiences.
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bit.ly/sugarandspicedigitas

http://bit.ly/sugarandspicedigitas


There are no more excuses to be unaware.
We’re committed to change.

Are you?

Thank you, Digitas.
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Appendix
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Causes Gen Z & Millennials Care About

https://www.therenewalproject.com/from-civil-rights-to-education-these-are-the-causes-millennials-care-about-the-most/
https://www2.deloitte.com/global/en/pages/about-deloitte/articles/millennialsurvey.html

https://www.therenewalproject.com/from-civil-rights-to-education-these-are-the-causes-millennials-care-about-the-most/
https://www2.deloitte.com/global/en/pages/about-deloitte/articles/millennialsurvey.html


Falling Trust in Mass Media
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https://news.gallup.com/poll/267047/americans-trust-mass-media-edges-down.aspx

https://news.gallup.com/poll/267047/americans-trust-mass-media-edges-down.aspx


How Gen Z & Millennials Get Their News
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http://www.digitalnewsreport.org/survey/2019/how-younger-generations-consume-news-differently/


